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ASSIGNMENT No. 1
(Units 1-4)

Note: All questions are compulsory.
Q.1 Define marketing. Describe marketing functions. (20)

Q.2 Discuss the main element which must be taken into account while formulating
marketing strategies. (20)

Q.3 Differentiate between market aggregation and market segmentation by giving
appropriate examples. (20)

Q.4 Evaluate consumer behaviour in respect of an urban society by giving appropriate
examples. (20)

Q.5 What do you understand by the term “Market Penetration”? Explain in detail. (20)

ASSIGNMENT No. 2

(Units 5-9) Total Marks: 100
Q.1 Explain channels of distribution. Explain the role of channels of distribution for the
progress of business in Pakistan. (20)

Q.2 Define wholesaling business. Discuss the six strategies for the success of a
wholesaling business. (20)

Q.3 Describe the “Push” and “Pull” strategies in marketing with reference to
advertising. (20)
Q.4 What is “Marketing Information System”? Also discuss the main objectives of
marketing information system (MIS) (20)

Q.5 Elaborate market segmentation. Also, describe the steps involved in developing the
strategy of market segmentation. (20)



